MAMMOTH

REAL ESTATE
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LISTINGS SOLD IN OCTOBER 2006*
Residential Mobile/ Manu- Condos Land Commercial Multifamily Fractional
factured/ Other
# of Units All Areas 12 2 25 11 2 0 0
Mammoth 3 1 23 3 1 0 0
Hi Sold Price All Areas $1,650,000 $100,000 $1,778,789 $2,050,000 $799,900 $0 $0
Mammoth $1,650,000 $100,000 $1,778,789 $2,050,000 $444,900 $0 $0
Lo Sold Price Al Areas $389,000 $45,000 $307,500 $80,000 $444,900 $0 $0
Mammoth $600,000 $100,000 $307,500 $360,000 $444,900 $0 $0
IAvg Sold Price All Areas $672,033 $72,500 $666,492 $471,045 $622,400 $0 $0
Mammoth $1,046,000 $100,000 $679,013 $1,203,333 $444,900 $0 $0
Listto Sales Price RAll Areas 91.80% 83.33% 98.41% 87.60% 100.00% 0.00% 0.00%
Mammoth 82.44% 84.03% 98.49% 85.67% 100.00% 0.00% 0.00%
Dollar Volume All Areas $8,064,400.00 $145,000.00 $16,662,306.00 | $5,181,500.00 | $1,244,800.00 $0.00 $0.00
Mammoth | $3,138,000.00 $100,000.00 $15,617,306.00 | $3,610,000.00 $444,900.00 $0.00 $0.00

*All data obtained from Mammoth Lakes MLS




2006 and prices are expected to rise again in the first

The latest economic fore- ~ WITH THE MARKET COR- quarter of 2007. As prices begin to rise again buyers
casts suggest that the real RECTION NEARING AN END, ~ Who do . _
estate market correction is HOME PRICES ARE EX- notact now could be making a costly mistake.
Coming to an end, offering PECTED TO RISE AGAIN. INVENTORY IS ONCE AGAIN ON THE DECLINE.
consumers a once-in-a- Research indicates that Taking advantage of the variety of homes avail-
lifeime buying opportunity. home prices will notgo any able on the market today allows buyers the unique
The time for prospective lower. While certain local mar- opportunity to find
buyersto enter the marketis  kets may see limited price de-  {he home of their dreams.
right now; and here’s why: clines, the national picture re- Expanded selection combined with low interest
mains bright. Pending home rates offer buyers an opportunity that may never be
MORTGAGE INTEREST saleswere up 4.3%in August,  gygajlable again in their lifeime.
RATES ARE CLOSE TO 40- anearlyindication that buyers _ . )
YEAR LOWS. are reiurning to the market. (National Assn of Realtors—Buy Now “Fact Sheet”)
2 +& +3 445 65789 Community Development News
+34 89 2: ) "HHS - Developers hav e been seeking the support of Mammoath
+ 7 Lakes Housing, Inc. (MLH)for their alternate housing

mitigation proposals. The Town Code provides no
guidance cther than the alternate plan should provide a
Town News Updates greater benefit thanthat which would otherwise be
. provided on site. The Town is working with MLH onsome
guidelines to suggest for reviewing these plans.
Aspen Village, the low income workforce housing
3 (rentals), is having an open house onNovember 14. This
$ is the project located out Old Mammoth next to
Snowcreek Athletic Club.
% &' ") -+ Below is acomparison of TOT revenues for the summer
* of 2005 and 2006. TOT revenues are over budget
+ projections for the 3rd quarter and are up compared to
_ the prioryear.
/o1 0 - The skier services and ski school tert is being erected at
0 . Eagle Lodge to be available for openingthis season.
# 2 - Building and grading pemit issuedfor atriple-wide trailer
3 $ & 4 #).# 0. #-# $ with paved drive and parking lot (11spaces) for use as
# 50 6 #4 temporary construction offices on a .33 acre sitefor
Snowcreek located just south of Fairway Drive.
/ 0 - The application for Snowcreek VI (hiltop parcel between
* 0 fire station and rental office) and Snowcreek VI (the
7 proposed 60-70 acre village just south of Fairway drive)
0 , $ has been withdrawn.
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#

UTILIZING TECHNOLOGY TO PROVIDE

As more consumers technology as a service tool in real estat per day on its website.
begin their search for
real estate related infor- The real estate industry has undergon The e-PRO certification course — the
mation on the Internet, fundamental change over the past five only technology certification program
it is critical that real years. Today, more than 70% of all buy offered by NAR, is designed to prepare
_ estate professionals are ers and sellers begin their search online real estate professionals to make the
well educated in the useAs an e-PRO certified agent, | have the most of Internet technology and to
of technology to beneft the consumer and knowledge and tools needed to provide identify, evaluate, and implement new
the agent and/or broker. my clients with the information they neec Internet business models.
and the customer service they demand.
This is why | recently completed the e-PR@’s both hi-tech and hi-touch.

The elite group of course graduates
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VIRTUAL TOURS NOW AVAILABLE!

M A Virtual Tour for your rental unit or a prop-
DIVCR (ORISR 1o o) S o A N E A [ECE ROV ETN IO S CIREOESNIE o1ty you are selling can set your property
ble during winter are still accessible includingsémite Pass and th@elcusuRuERedldciie oo ¥a|==
Twin Lakes Basin and above. There are beautifol@lopp ortunities =t il IR A UBRIIE BRE R (R0
at any of these locations. Time to get your snobiles ready for theu U=l RV RUEURGEERTIGE
season. Check with Sierra Engine and Arctic Castdes and Ser- [N CIELE

vice, located in the Industrial Park on Commercel€i 2*Call or Email for More Info***
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